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profit to our Investors,
creating possibilities for €
development and

prosperity

Mission of PepsiCo i L fO.I’ our employees,
Companyistobethe § business partners and
world best Company ~ © 0 ? socicly Inregions we

producing the food ¢ I 3 work in.

stulf and focused at ¢ ; 3

finished products and ¢ ,Whateyer we do we are
drinks. I I i .gul.ded by three
b principles— honesty,
We are striving to make € % >consistency and justice.
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Our achievements

\! «Sandoray is one of leaders of Ukmmum ]uzces market mhzch lakes
more tlum 50 % of Ukmmmn ]uzces market
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i Sandora>> 2 the gOld Standard 111 ]UlCGS Wlh hlg h i
quality of choicest raw material and advanced @l
technologles Vi
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*CHOICE*

OF THE YEAR

> the widest range of juices and nectars ' l
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> Sandora has plcked up the award ()f «Chmce ()f the
year» lor 16 consecutlve years from 2004 tlll 2020
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Sandora was the only food stuff prod; c31 o Company i
which in 2019 and 2020 has plcked up tg’{;e a ;__;ard of
«Choice of the.'decaq£1 i
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Our raw materials

Due to this procedure we ccm 'f amntee qualzty cmd safety af the mw s material

used m the ﬁroductzan

The Company mainl malnly use W | L
@ customized and exclusive raw materials i
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. raw materials from leading producers when producmg TM Sandora
@ and TM Sadochok products, as well as loeal raw materlal when
T s

producing the domestlc tastes e 1 |
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All raw material supphers must pass: the procedure Of approval by il
@ Peps100 Compan and then they areincluded 11;1to the Matrlx (t,f the |
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. R i colorants, prese Ving agents
Short-time high-temperature | i
g and ar‘tlﬁcials it
processing with low i
temperature pressure

condltlons Modern aseptic

packaglng
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enables to save max1mu | useful
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\ Product name is in English and

Russian languages.
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. Estonian, Lithuanian
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Peach nectar
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. = . Iebrew, Azerbaijan languages.
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TMSandora —— 3 T
l ™ «esgldora» is the most

100% xummaA! popular trade mark of
juices in Ukraine, standard
of high quality and natural

Sandora

‘\ taste. Products of TM
' «Sandora» are held in
l stecm amongst consumers
not only at domestic
- market but in many other

countries as well.
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ffq] TM Sandora —

(Assortment)”
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EMSandora——" * T

_ (Noveltles)

TM «Sandora» offers to the

% consumers two new and uni
tastes:

e

Orange-Mango-Passion
fruit nectar




TM Sandora_

(range)

ndaor.

% of fruit-
e Taste name vegetable Pack size
part content

1 Apple juice 100% 2,0 ltr 1,5 ltr 0,95 ltr 0,5 Itr 0,25 ltr
2 Banana nectar 20% 0,95 ltr

3 Banana-apple-strawberry nectar Jo% 0,95 ltr 0,5 Itr

4 Black current nectar 25% 0,95 ltr

5 Cherry nectar 35% 2,0 [tr 1,5 [tr 0,95 ltr 0,5 ltr 0,25 ltr
& Grape juice 100% 0,95 ltr 0,5 ltr 0,25 ltr
7 Grape nectar (red) 0% 0,95 ltr

&8 CGrape-apple-pomegranate nectar ok 0,95 ltr

g Grapefruit nectar 6ok 0,95 ltr

10 Lemon nectar 20% 0,95 ltr

11 Mango nectar ok 0,95 ltr

12 Multifruit nectar co¥ 0,95 ltr 0,25 ltr
13 Multivitamin nectar o% 2,0 ltr 1,5 Itr 0,95 ltr 0,5 Htr

14 Orange juice 100% 0,95 ltr o,5 Htr 0,25 ltr
15 Orange-grapefruit nectar 70% 0,95 ltr

16 Orange-peach nectar 45% 0,95 ltr

17 Peach nectar o% 0,95 ltr 0,25 ltr
18 Pineapple nectar B0% 0,95 ltr 0,25 [tr
19 Pomegranate nectar 26% 0,95 ltr 0,5 ltr 0,25 ltr
20 Sicilian red orange nectar 25% 0,95 ltr

21 Tomato juice 100% 2,0 [tr 1,5 [tr 0,95 ltr 0,5 ltr

22 Vegetable juice 100% 0,95 ltr




Raw material is purchased from
the producers approved by
PepsiCo Company.

Raw material for the juices production
of infant's food passed the state
sanitary-epidemiological expertise.

Number 1 in the country since 2013 and the

leader up to now
Ukrainian market share in the segment =

44% in 2020
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Fruits and nothing extra

Does not contain preserving and
flavouring agents




T™M Agusha
(Puree doypack)

Basic tastes
to start self-
consumption

Unique SKU
for a variety of diet
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T™ Sadochok

(Asiortment)

L

larity “‘ 3
T adochok rma“#; years is S
 Ukrainian juice market leader with market $

share of some 31% . e o s
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Naturality
we use vegetables and fruits from approved
° T - . :
- suppliers  orchards for producing products o NN,
- TM «Sadochok» . TM «Sadochok» products do = } 2B .2
not contain preserving agents, colourants, ¥ |

stabilizers ~ 5
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T™ Sadochok

3 (Seasonal novelties 0.95 L)

sonal novelties - TM «Sadochok» always pleases '
its consumers by both tastes and sizes novelties.

ol g 2t pmducts in Tetra Pak packing - 10 07 ] '
----------------- o A ¢ o f pl essing. Uniqs &technnlogy
tre :s:;;jz;_ t and Tetra Pack packages en 1

1axin ﬁu ammmt of useful substances ¢
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TM Sadochok r 3
_(Novelties)

" 12\1 «Sadochoky offers to the consumer: .
| lwo new and unique lasles:

¢

*
Fruit and sea

buckthorn n.(tl( -
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Taste name

Apple nectar

Apple, cranberry, chokeberry drink

Apple-banana nectar

Apple-carrot nectar

Apple-carrot-strawberry nectar
Apple-cherry nectar

Apple-grape nectar (red)
Apple-grape nectar (white)

Apple-pomegranate nectar

Apple-strawberry juice with pulp

Apricot-apple nectar

Fruit-berry nectar
Multifruit nectar
Multimix nectar
Orange nectar
Peach juice
Pineapple juice drink

Tomato juice

% of fruit-
vegetable part

content
70%

18%
37%

50%

50%
38%

50%
50%

40%
40%

50%
50%
50%
50%
50%
40%
40%

100%

- TM Sadochok
ange)

1,93 Itr

1,93 Itr
1,93 Itr

1,93 Itr
1,93 Itr
1,93 Itr

1,93 Itr

1,93 Itr

Pack size

0,95 Itr
0,95 Itr
0,95 Itr

0,95 Itr

0,95 Itr
0,95 Itr

0,95 Itr
0,95 Itr

0,95 Itr

0,95 Itr

0,95 Itr
0,95 Itr

0,95 Itr

0,95 Itr
0,95 Itr

0,95 Itr
0,95 Itr

0,95 Itr

0,5 Itr

0,5 Itr

0,5 Itr
0,5 Itr

0,5 Itr
0,5 Itr

0,2 Itr

0,2 Itr

0,2 Itr
0,2 Itr

0,2 Itr

0,2 Itr

0,2 Itr
0,2 Itr

0,2 Itr
0,2 Itr

0,2 Itr

0,2 Itr




quantity of

number of _ quantity of  quantity of
. ) _ packetsina . :
Pack size piecesinone .. packsinone piecesonone
row [ quantity
packet pallet pallet
of rows r _
Sandora 1,5 Itr; Sadochok 1,45 ltr 8 16/4 64 512 I %
Sandora 0,95 Itr 10 15/4 60 600 j E
' =
Sandora 0,5 Itr 15 12/6 72 1080 | 51 !
:;I 2 i ll r.!
Sandora 0,25 Itr 15 18/10 180 2700 Els -If'li_
f:.'i‘ " C_RIN ] N
Sadochok 1,03 Itr 6 15/4 60 360
Sadochok 0,95 Itr 12 12/5 60 720
Sadochok 0,5 Itr 24 7/10 70 1680
Sadochok 0,2 Itr 27 12/11 132 3564

Agusha 0,2 Itr




| | = XPYCTEAM is not just a bread stick - it is beer snack!

1 -- @ - XPVYCTEAM is a combination of taste of conventional beer
snack and ideal crunch!

XPYCTEAM is of macaroni type, prolate form which is
famlhar to consumers as bread sticks. »
XPYCTEAM contains wheat and I'ye flour which surely
cMreaﬁ)}?ad taste.

| YCTEAM is the ideal salty snack. Unlike chips, the
bread stlcks are not roasted but baked and do not form of
AT ‘crumibs. As opposed to conventional bread sticks,

G ¥ 5 \ o XPYCTEAM bread sticks are handy to hold in hands and
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eSS the pack practically does not contain crumbs!
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Taste name Pack size

Baguette
Hrusteam baguette Ham and French mustard 60¢g
Hrusteam baguette Crab 60¢g 100 g
Hrusteam baguette 4 cheeses 60¢g

oWV AW N =

Hrusteam baguette Beef Teriyaki -
Hrusteam baguette Mushrooms & Sour Cream 60¢g
Hrusteam Sour cream & greens 60 g 100 g

Beersticks
8 Hrusteam beersticks Squid 708 110 g
9 Hrusteam beersticks Smoked sausage 708 10 ¢g

g Hrusteam beersticks Chili /08

y Hrusteam beersticks BBQ chicken wings 40 8

Crispy crackers
Hrusteam Sour Cream
14 Hrusteam Steak BBQ 60¢g 110 g
15 Hrusteam Aspic&Horseradish 60¢g

Grenki

17 Hrusteam Salmon g B 90 g



Trade Mark

Xpyc Team
Xpyc Team
Xpyc Team
Xpyc Team
Xpyc Team

Xpyc Team

Xpyc Team

Type pf
packaging
Foil55 g
Foil60 g
Foil 70 g
Foil90 g
Foil 100 g

Foil110 g

Foil
140/150 g

Quantity on
the pallete
2012
2112
2112
1344
1344

1344

1344

Quntity in
the box
24
24
24
24
24

24

quantity
units in a

row

192

192

192

192

192

192

quantity
boxes on a

pallete

383
83
383
56
56

56

56

weight of 1
pallete of
product
(approximately)

166,5
177,5
2045
166,0
179,4

192.8

192,8
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